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2011: APP




2012: CLOUD
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2013: HASHTAG
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2014: SELFIE

Ellen DeGeneres @TheEllenShow - Mar 3

If only Bradley’s arm was longer. Best photo ever.
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2015: “FACE WITH TEARS OF JOY”

ED
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Only occasionally in history do

massive demographic shifts

combine with

rapid social change

and

huge generational transitions

and

so that within the span of a decade,

society altogether alters.
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CHANGE FATIGUE
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CHANGE APATHY
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GROWING POPULATION
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THE 2 MILLION CLUB

Sydney Melbourne Brisbane Perth
1975 2008 2014
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SYDNEY: A CENTURY OF GROWTH

#1

1959
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SYDNEY: A CENTURY OF GROWTH
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Sydney moves to #2
after Melbourne
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SYDNEY: A CENTURY OF GROWTH
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66

Waking up each day
knowing I don’t live in
Melbourne lifts my mood
on an almost daily basis.

Peter, Tregear Heights ’ ,
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2. DENSIFYING




BIG AUSTRALIA DEMOGRAPHICALLY
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BIG AUSTRALIA G-EOGRAPHICALLY

LEBANON ~HONG KONG
SINGAPORE

TOTAL
7.7 MILLION KM?




% OF STATE POPULATION LIVING IN THEIR CAPITAL

Brisbane

48%
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% OF STATE POPULATION LIVING IN THEIR CAPITAL

Brisbane Sydney Melbourne

48% 75%
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% OF STATE POPULATION LIVING IN THEIR CAPITAL

Brisbane Sydney Melbourne Perth

48% 75% 77%
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AUSTRALIA
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SYDNEY & MELBOURNE

— 13 —
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NEW APPROVALS
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3. MOVING




HOUSE PRICES EXCEEDING WAGES GROWTH
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RENTING
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PAYING
RENTING
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PAYING FULLY
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MOBILITY €3

) 1

IN A LIFETIME
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WARNING TO ALL PERSONNEL

Firings will continue

until morale improves.




4. AGEING
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INCREASED LONGEVITY

1984 75.8
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The avg male ‘

marries at

avg female
marries at
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Avg age

&

mccrindle



CHILDHOOD
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'ADULTHOOD
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5. DIVERSIFYING
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1 UK: 19.9% &
#3 CHINA: 6.3%

A )
' #5 ITALY: 3.6%

- 9
| - W 4 INDIA: 5Y%
\‘ \ ] #7 PHILIPPINES: 3.5%
~g #6 VIETNAM: 3.5%
Top 7 |
source
countries

#2 NZ: 9.1%
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SCARY SYMBOLS FOR A GLOBAL GENERATION:
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0. [RANSITIONING
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“Foshizz my work gig is
totes chron- the hours are
defs cray cray but yolo.”
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“I like my job.”
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WE'RE JUST

A GENERATION AWAY...
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WE'RE JUST

A DECADE AWAY...
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WE'RE JUST

A FEW YEARS AWAY...
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TOP 5 (GEN Y) RETENTION FACTORS:

1. Work/Life balance (flexibility)

2. Workplace culture (community)
3. Management Style (accessibility)
4. Job Content VEIEWY)

5. Training (employabillity)
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- ______________________________________________________________________________________________________________________________________
Maslow’s Hierarchy of Needs

SECURITY

SURVIVAL
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Maslow’s Hierarchy of Needs
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IF SOCIAL MEDIA SITES WERE COUNTRIES...

Top 10 Populations (OO00,000)
1 K] Facebook 1,400
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IF SOCIAL MEDIA SITES WERE COUNTRIES...

Top 10 Populations (OO00,000)

1 N1 Facebook 1,400
2 B China 1,360
3 e INdid 1,240
4 ) Twitter 646
S5 == USA 318
6 ™ |ndonesia 247
7 Brazil 202
8 Pakistan 186
9 B B Nigeria 173
10 Instagram 152
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INSTAGRAM 15 DOWN

fr

JUST DESCRIBE YOUR LUNCH
=T ME
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BUSINESSES IN AUSTRALIA — ACTIVELY TRADING
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SMALL BUSINESS NATION

Employing
39%
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SMALL BUSINESS NATION
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SMALL BUSINESS NATION
-

Non-employing
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SMALL BUSINESS NATION

[CATEGORY

NAME] (5-19)
[PERCENTAGE] “
Micro (1-4)
27.0%

Non-employing
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SMALL BUSINESS NATION

[CATEGORY [CATEGORY
[PERCENTAGE] “ [PERCENTAGE]
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NAME] (20-199)
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Non-employing
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SMALL BUSINESS NATION

[CATEGORY [CATEGORY
NAME] (200+)

NAME] (5-19)
[PERCENTAGE] “ [PERCENTAGE]

[CATEGORY

NAME] (20-199) Non-employing
[PERCENTAGE] 61.0%

99.9% of all Australian
business are small to
medium enterprises

mccrindle

FORECASTS = STRATEGY = RESEARCH



SURVIVAL RATES

3 year survival rate — all businesses
61%"@PPPRERE R A

3 year survival rate — new businesses

50 @PCR@RERAEA
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HE GREAT SCREENAGE
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SCREENAGERS
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TECHNOLOGY
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GENERATION ALPHA
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1. CANDY CRUSH SAGA
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Mark McCrindle

, twitter.com f facebook.com \ blog.mccrindle You youtube.com
/markmccrindle /mccrindleresearch a .com.au Tube /mccrindleresearch



