
BRAND YOU 2.0
How to Build Your Personal Brand with Social Media



Ask Me Questions…

#FPACongress
@thewebceleb



Who is Kylie Bartlett?















Sales and Marketing People Ruin Everything!



Meet Your New Competition!

Fabulous Food Furry Friends Funny Phrases



YOU ARE WHO

SAYS YOU ARE









Zero Moment Of Truth



Customers 
are Now
Your 
Marketers 
Empower
Them!



It’s no longer B2B or B2C it’s 
C2C









5 KEY STEPS TO 
PERSONAL BRANDING SUCCESS

PLAN
11 22 33 44 55

PERSONA PROFILE PUBLISH PLATFORM





Start With the End in Mind



SOCIAL MEDIA VISION



GOALS and KPIs 



Using social media, in and of itself is not a goal….Attracting 
more leads, acquiring new customers, expanding your reach, 
building your brand are… These are goals!

Here’s an example of attaching KPIs to your goals
Goal: 1,000 likes in 12 months KPI: 10% of likes have become 

customers

Social Media Goals & KPIs



Who Are You?



The lines between 
personal & business 

have blurred…
Customers now 
expect brands to 

reveal their human 
side & personality…



What is your Brand Story?



Irna Phillips was hired by a detergent 
manufacturer to create a serialized radio 
drama called “Painted Dreams” 
The 15-minute drama was about the 
morning conversations between a mother, 
her daughter and a female border, before the 
2 young women went off to work each day.
The goal of the show was to marry the 
needs of the detergent manufacturer to the 
listening interests of its target audience.
And this is where the name “Soap Opera” 
came from!





Who is Your Target Market



Who is Your Bob and Betty?



Keyword Research





SOCIAL INFLUENCERS
WHO ARE YOUR





Give & You Shall Receive



CONTENT + COMMUNITY = CURRENCY





@claireqfadvice







@consistentcoins



@Caroliner123



Creating Your Brand You Ecosystem





1. Accept that social media and brand YOU 2.0 is happening whether you like it or not
2. Join social media personal branding with traditional marketing, not instead of
3. Claim your online real estate NOW or face becoming a swagman (a jack-of-all- trades 

and a master of none
4. The 5 steps to personal branding success – plan, persona, profile, publish, platform
5. Your customers want you, right here, right now – remember the Z.M.O.T.
6. Openness and transparency 
7. Have a publisher mindset, not a marketing mindset
8. Don’t ask what (that’s a tactic) ask why (business strategy)
9. You are who Google says you are
10. Content plus community creates your currency

Top 10 Takeaway Tips





Which Outcome Do You Want?

Learning to Sing is the Key!



TheWebCeleb

TheWebCeleb
TheWebCeleb

SMETVShow


