BRAND YOU 2.0

How to Build Your Personal Brand with Social Media
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Who is Kylie Bartlett?
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Meet Your New Competition!
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YOU ARE WHO

Google

SAYS YOU ARE



Really angry at their captialisation of mistaken website identity
1 out of 5, reviewed on Oct 24, 2015

| also accidentally lodged my tax with these people because | assumed etax was the
government software. Only when | checked my email did | realise that it wasn't what | thought it
was. | owe the ATO money so now |'m expected to pay ADDITIONAL fees to some company
out to capitalise on people mistakenly opening their webpage? It's pathetic that they must
resort to mistaken identity to try and get customers.



Take Care

1 out of 5, reviewed on OUct 23, 2015

| used Etax last year by mistake but it all seemed to be OK so | tried to use it again this year.
However | found that only part of pre fill had been downloaded and some of what had been
downloaded was incorrect. | queried this but received a stupid reply which indicated they didn't
really know what they doing. Have therefore done it from the ATO site without problem.



OOOPSS! STUPID Etax
1 out of 5, reviewed on Oct 21, 2015

Just reading these reviews makes me angry!

| am one of the silly people went to the ATO site and saw we had to use E-tax so | just googled
and clicked! | got through my entire form and submitted to them and only found out there was a
fee when | got an email saying payment options! Boy was a surprised. Is it even legal to ask for
money after the fact when it was NOT made clear at the start of the lodgement?? Better not
cost much as I'm barely getting any tax back anyway. Could | email stating not to lodge my
return and then not have to pay them?? What am | even paying them for? | did all of the bloody
work. Paper tax return was the bomb. Really angry and they will definitely be seeing my name
again (and not for super easy tax lodgement!).
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Customers
are Now
Your
Marketers

Empower
Them!







Kylie Bartlett
b June 28 @
HELP!!! | need to get some business card printed in a hurry but every website | go to online seems all too

hard & ambiguous.

Can someone please tell me where | can go to place an online order, where | can be assured of getting
great quality business cards in return......
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Amanda Foy - Friends with Merril DeFiddes and 45 others
Do vou hawve print ready artwork Kylie?

June 28 at 3:56pm - Like

Kylie Bartlett Yes artwork is ready Amanda!
June 28 at 3:57pm - Like

Debra Stratford | use cmykonline.com.au for Aussie stuff they are awesome
June 28 at 3:59pm - Like - &1

James Klobasa Call Tom, kpi attendee. Samedayprinting.com.au
June 28 at 4:00pm via mobile - Like - g5 1

Amanda Foy - Friends with Merril DeFiddes and 45 others
I've PM'd you through this page if you need a hand and any of these other ideas don't pan out.
June 28 at 4:00pm - Like

Shane Carruthers Vistaprint
June 28 at 4:02pm via mobile - Like

Claudia Sepulveda Vistaprint is very cheap but awful quality!
June 28 at 4:07pm via mobile - Like - &4 1

Shane Carruthers Depends on what type of card you order.
June 28 at 4:08pm via mobile - Like

Jon Shawcross yes — but they are in Auckland??!!
June 2B at 4:11pm - Like

Allison Grant - 170 mutual friends

Kylie Huckstepp, our publishing company can do them - bloody cheap, quick and in OZ! Kara Colleen de Schot
our creative director can help you! K - can you please give Kylie an idea of price and turn around?? Definitely
assured of guality and speed - and a good price.

June 28 at 4:11pm - Like -5 1

Glenn Twiddle Ben Wendel - Touch base with thsi amazing woman and save her mate !
June 28 at 4:12pm - Like
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Alison Bonjer We use Galaxy Design in Melbourne Kylie, and they are quick and reasonable. Usually a 2 day
turn around with artwork. Cheers Alison.
June 28 at 4:18pm - Like

Antony Lo Can try Pius at print perfect. Not sure
June 28 at 4:19pm via mobile - Like

Kara Colleen de Schot - 10 mutual friends

Hi Kylie, further to Allison Grant's comment abowve, we print 1000 high quality (thick cards, matt or gloss cello
both sides) a low price 100+gst. We love the gquality so we use them ourselves too. Email
design@profilemag.com.au if interested. Turnaround 3-5 business days. depending on what day of the week
order is placed.

June 28 at 4:22pm - Like
Nicole Hammett | have used www.saltprint.com.au and they are good quality

Business Cards
wwnw.saltprint.com.au

Print your business cards with Saltprint, 100% Aussie, Free Delivery Australia Wide!

June 28 at 4:30pm - Like - Remove Preview

Joanne Brookfield - Friends with Kim Hesse and 1 other
https:/ /www.facebook.com /SnapLaneCove

Snap Lane Cove

@ Snap Lane Cove Artarmon is the one stop shop for all your marketing, design, print and web
needs.

LANE COVE/ARTARMON Page: 30 like this

June 28 at 4:.32pm - Like - Remove Preview



5 KEY STEPS TO
PERSONAL BRANDING SUCCESS
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PLAN PERSONA PROFILE PUBLISH PLATFORM







PLAN

Start With the End in Mind




SOCIAL MEDIA VISION




GOALS and KPis
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Social Media Goals & KPIs

Using social media, in and of itself is not a goal....Attracting
more leads, acquiring new customers, expanding your reach,
building your brand are... These are goals!

Here’s an example of attaching KPIs to your goals
Goal: 1,000 likes in 12 months KPI: 10% of likes have become

customers
o 5 Like




PERSONA

Who Are You?



The lines between &
personal & business @

have blurred... i

Customers now
expect brands to
CVCEIRGETEIRER
side & personality...
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What is your Brand
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Irna Phillips was hired by a detergent
manufacturer to create a serialized radio
drama called “Painted Dreams”

The 15-minute drama was about the
morning conversations between a mother,
her daughter and a female border, before the
2 young women went off to work each day.

The goal of the show was to marry the
needs of the detergent manufacturer to the
listening interests of its target audience.

And this is where the name “Soap Opera”
came from!






PROFILE

Who is Your Target Market




Who is Your Bob and Betty?




Keyword Research




1 financialplanning

TOP

PEOPLE TAGS

#financialplanning

#islamicfinancialplanning

=& Te B

#financialplanningmalaysia

#financialplanningbusiness

#financialplanning101

#financialplanninglife

Cancel

PLACES

TOP

1 financial

PEOPLE
#financial

#financialfreedom

#financialdistrict

#financialhelp

#financialdomination

#financialsupport

TAGS

Cancel

PLACES

1 finance

PEOPLE TAGS

#finance

#finances

#personalfinance

a3, 040 DOSIS

#financeiro

1, Dasis

#refinance

#wefinance

Cancel

PLACES
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CLEVER THINKING FOR YOUR BUSINESS

smartcompany

~five'steps ta financial freedom
scott pape
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PUBLISH

Give & You Shall Recelive




CONTENT + COMMUNITY = CURRENCY
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@clairegfadvice

A

MACKAY

SMSFs on borrowed time? (ABC TV)

By Claire Mackay | ABC TV, Claire in the media, Debt management,

Video | Mo Comments

Independent financial planner Claire Mackay and
the Financial Services Inquiry Chair David Murray
discusses Limited Recourse Borrowing

Arrangements on ABC TV.

Home About © [l

Claire Mackay and David Koch (News
Corp)

By Claire Mackay | Claire in the media, Finan

Mo

Six
maonths
ago,
David
Koch

and

independent financial planner Claire Mackay

discussed confidence in the Australian economy.

000000

Work with Claire «+ Events ~ Media ~ Contact

Women and financial services (SBS TV)

By Claire Mackay | ABC TV, Claire in the media, Financial planning,

Video, Women | No Comments

Independent financial planner Claire Mackay
discusses women and finance on SBS TV program

The Feed.

1 in 5 women yet to retire has no super. On
average, women retire with half as much super as
men. On average, women earn $700,000 less than

men over a lifetime.



Save More
Spend Less
W2/ Avoid Ripoffs
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@consistentcoins

LITTLE EXPENSES. BUILD WEALTH WITH ,
CREDITCARD REWARDS PN | COMPLICATED: —

A SMALL LEAK AND AIRLINE MILES. IT REQUIRES
WILL EVENTUALLY SINK w | HARRN%RK |
L | ol - DEDICATION. -+

BEN FRANKLIN _ CONSISTENTCOINS.COM . CONSISTENTCONSCOM



@Caroliner123

& ¥
-f' { ENERGYSUPER Q

"1..._' GENERATING o |
YOURWEALTH




PLATFORM

Creating Your Brand You Ecosystem
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Top 10 Takeaway Tips

1. Accept that social media and brand YOU 2.0 is happening whether you like it or not

2. Join social media personal branding with traditional marketing, not instead of

w

Claim your online real estate NOW or face becoming a swagman (a jack-of-all- trades
and a master of none

The 5 steps to personal branding success — plan, persona, profile, publish, platform

Your customers want you, right here, right now — remember the Z.M.O.T.

Have a publisher mindset, not a marketing mindset

TRELL R

Don’t ask what (that’s a tactic) ask why (business strate

14

4
5
6. Openness and transparency
7
8
9

You are who Google says you are

10. Content plus community creates your currency
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Sometimes a little cheeky, by f
Friends with Benefits teaches you, step-b
buifd your brand, propel your profits and conne:

Friends with Benefits takes the guesswork out

(re) launch and leverage Facebook in your bu
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KYLIE BARTLETT




Which Outcome Do You Want?

Learning to Sing Is the Key'



viieBartlett

WEB iINSPIRATION

TheWebCeleb
SMETVShow

TheWebCeleb
=1 TheWebCeleb




